
Email Best Practices 
10 Tips to Help Improve Your Email Marketing 



Less is More 
 

Have you ever opened an email, seen a bunch 

of text, and immediately deleted it because you 

don’t have time to read it?  

 

Keep the text to a minimum and add a link for 

people to click on if they want to learn more. A 

good rule of thumb is no more than 3 lines in a 

paragraph and 50 characters or less in a subject 

line. 

 

Test: Which newsletter to the right are you more 

likely to get through? 



Include a Strong Call to Action 
 

In your email, be sure to tell the recipient what you want them to do and place it in the top quarter of the 

email. As mentioned earlier, your email should be quick and to the point. Give them the option to take a 

quick glance and then immediately act on it. 

 

Test : Send your email to a friend or co-worker and see if they can tell what the call to action is within 5 

seconds of opening it. 



Personalize It 
 

Wherever you can, try to personalize your message. If your promoting a Women’s League Night, only 

send to the women in your database. If there’s a Junior Club Championship coming up, only send to 

those who have children. Targeting your sends will result in more interaction and less unopened emails. 



Provide an Opt Out Option 
 

When sending a large number of emails, be sure to include an option for people to unsubscribe from 

your email sends. If they no longer wish to receive emails from you, they need a way to tell you. Whether 

it’s an unsubscribe link or an email address that they can contact you at, make sure every outgoing 

group email has that option. 

 

 

 

Marketing Resource Center Example: 



Write Compelling Subject Lines 
 

What often goes overlooked when creating an email is the subject line, but it is arguably the most 

important thing in your email. A poor subject line might not even get your email opened, while a great 

one can increase excitement before even reading the message. 

 

Test: Write 5 subject lines for every email you send. Then select the subject line that you think creates 

the most excitement, is the best indication of what’s in the email, and is the most concise. 

 

 



Put Your Logo in the Top Left Side of Your Email 
 

Studies show that people instinctively look for logos in the top left-hand side of emails. Put your logo 

there to ensure it gets the most visibility. 

 

 



Email Width 
 

For those of you using HTML templates, make sure to keep your email width between 500 and 650 

pixels wide. If you go wider than that, users will most likely need to scroll horizontally. Keeping the width 

at those sizes will help your email look good on both a desktop and a mobile device. 

 

 



Testing 
 

It may sound obvious, but be sure to test the email before sending it to your audience. Send it to yourself 

and other co-workers, and make sure it renders properly. Often times the look of an email can change 

based on the type of email system you are using to view it (i.e. Gmail, Yahoo, AOL, etc). 

 

 



How Often to Send 
 

One of the more difficult things to determine is what the frequency of your sends should be. This will be 

different for everyone so there’s no set number of times you should email someone in a week/month. 

Having email open rate reports will help you determine if your frequency is working, and is another 

reason why investing in an ESP might be a good idea.   

 

If you do not send out emails very often, it is recommended that you send out at least one per month, 

just to stay in contact with your list, even in the off-season. 

 

 



Invest in an Email System 
 

Email Service Providers (ESP’s) are a great way to optimize your email communication. Not only does it 

look more professional, but you can also track stats on opens and clicks. Most ESP’s also have easy to 

use templates that you can customize for your business. 

 

Here are a few examples of affordable Email Service Providers: 

 

Constant Contact: http://www.constantcontact.com/index.jsp  

 

MailChimp: http://www.constantcontact.com/index.jsp  

 

iContact: http://icontact.com/  
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